MATT INGHAM-DEMPSTER

Graphic Design | Art Direction | Branding

mattid@graphic-design-leeds.com

07811 810567
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| produced the covers for the
Championship, League 1, and
League 2 play-off finals. | also
created the large format pitchside
graphics and player tunnel graphics.
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WELCOME TO
YORKSHIRE
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CAMPAIGN

| created this ad concept for
Welcome to Yorkshire as part of
their partnership with One Minute
Briefs. The Yorkshire Menu campaign
showcases the amazing food and
drink that Yorkshire has to offer. As a
great fan of Yorkshire food and drink
it was a great honour to be selected
as the winner.

ayorkshiredentd

#YorkshireMenu

Welcome,
to Yorkshire

yﬂkahire'com

Welcome
to Yorkshire

yorkshire.com




SILVER CROSS
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POSTERS

This range of posters combines
product and lifestyle photography in
the modern "double exposure” style.
| chose to combine the clean type,
with a simple message place the
focus on the images.
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THE BEST START IN LIFE
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MORRISONS
NEW TERM
STUDENT
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RETAIL

| created this retail campaign for
Morrisons student event. The brief was to
create a modern looking campaign with a
lot of visual stand out.




FREEBIE FIESTA
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DESIGN

Promotional campaign for Sky Binga.
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CBVIT

LTI LTI T

BRANDING &
PACKAGING

| created the branding and packaging
for this premium CBD company. The
packaging features foil blocking on the
silver areas and a spot varnish on the
coloured elements.

S
CcBVIT

o
ACTIVE HEM

©
CBVIT

ACTIVE HEMP




BIB:
AGE OF WONDER

[T T T
BRANDING

| created the brand of a new health based
initiative in the Bradford area. The range
of characters used is representative of the
diversity in the area of the initiative.

WELCOMETO
AGE OF WONDER

Inspiring healthy lifestyles
across the Bradford district.

\WELCOME
TO AGE OF
WONDER

Inspiring healthy
lifestyles across the
bradford district

Born in Bradford is helping
to unravel the reasoms for
this ill health and bring new
scientific discovery to the
world. It is also providing a
catalyst for communities to
work with the MHE and local
autharity to improve child
health and wellbeing.

O AGE



BIB:
AGE OF WONDER
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BRANDING

BiB
FEST

D AGE

LONDER

Green Stage
Line Up

— 2023
p
10.20 KCU Workshep :
-10.50 | Kindness, Compassion,
Understanding workshop
deliverad by Healthy Minds

Apprentices including
musical perfarmances and
discussions of how music
and be used as a form of
expression

Visit the stalls in the market
place and complete the
passport for & prize!

Have a go at some of our
rasearch collection methods

Try out & printing press and

create your own ark

Explore Bib data in
virtual reality

Have a go at on the DJ decks

Learn how BiB is helping to
increase Physical Activity
with Young People

10.50 Bradferd Citizens

-11.20 Celebration Event:
Musical performance and a
celebration of achievements
of the previous year,

12.20 Creative Performances from

-120 | Bradford Young People
including music and poetry
readings,

1.20 How to use media to tell

210 your story:

tark Brealey

Question Bib staff on their
careers and how to get into
carearsin STEM

' Wisit all the zones and \/,

collect the stamps

Answer all the questions
to collect your prize!
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BiB
FEST

2023 —
AGE

I/" Careers

Hame 3 different jobs n BIBT

Hame 3 Cities of Learning
badges that you can earn

what skills can you gain from
being a Young Dynameo?

~

Give Research a go

‘Which cleaning or personal care
preduct made the air quality
manitor change the most?

What is turbe typing?

What does CKAT stand For?

’/' Our Physical Health \

How could we change Bradford parks
to encourage physical ackiviky?

Why is a systems approach needed
whan loaking at physical health?

‘why Is vitamin D Impartant
for your health?

(’- Our Mental Health \

How can young people get involved
in mental health research?

What is happening in Bradford
currgntly to support ¥P with their
mantal health?

Name three different
parts-of the brain?

e >

’

How many pleces of data does
BiB lock after?

The Story of Data

Why I3 it important we collect
routine data?

Name three poster profects that
have used BiB Data




SHANLY
FOUNDATION
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BRANDING

SHANLY
FOUNDATION

SHANLY
FOUNDATION

SHANLY
FOUNDATION
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With Compliments

SHANLY Foma SHANLY
FOUNDATION — FOUNDATION




SWWB
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BRANDING

Social Workers
Without Borders

Social Workers

Without Borders

Core Logos
Social Workers social Workers
Without Borders ‘ Without Borders
Brand Guidelines
V1| 12.08.24

Heading
Sub-heading
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MCGARGLES

BRANDING /
PACKAGING

| produced this rebrand concept for a pitch
to McGargles, an Irish craft beer brand.
Going up against the incumbent agency |
decided a bold new direction was required
to get our pitch noticed.

IRISH FAMILY BREWERS

McGARGLES




ASDA
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OLIVE PACKAGING

| created the sleeve design for ASDA's
range of Extra Special olives. The
design features abstracted forms based
on the ingredients and colours the
highlight the flavours.




BUFFALO TRACE
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NECK COLLAR

This neck collar promotion for

Buffalo Trace bourbon increased the
shelf presence of the brand. The neck
collar houses a bottle of bitters to allow
the consumer to make the perfect Old
Fashioned cocktail.

BUFFALO* TRAcE

OLD FASH] ONED

Mix until the
sugar dissolves

Fill your
with ic
in the y

Garnish with the
orange and serve.




BINGLEY BREWERY Byl

EINGLEY
BREWERY
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PUMP CLIPS

| created a series of fun pump clips for
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SILVER CROSS
HERITAGE
PRODUCTS

[T T

BRANDING /
PACKAGING

| created this range of packaging while
working in house at Silver Cross. | used
archive images to produce a collage
reflecting the heritage of the company to
use as the background to the packaging.

BALMORAL

BEDDING SET
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DUFRY
WHISKY FESTIVAL

RETAIL

| created this retail campaign for duty
free areas in UK airports. The client was
extremely happy with the outcome

and said it was one of their most
impactful promotions.
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'S DAY

MORRISONS
MOTHER

| art directed this Mother’s Day photo
shoot for Morrisons. This included
creating a style guide, prop selection

[TETTTIETET I LT
and working an set.

ART DIRECTION



MORRISONS

TN LT

ART DIRECTION

This shoot for Morrisons Makes It was
completed on location in store. This was
a challenging shoot that was undertaken
with limited lighting, authentic props, and
while customers were shopping.




MORRISONS
BRIGHT IDEAS

LTI TTTTEE T T
ART DIRECTION

This shoot for Marrisons Bright ideas
recipe cards created bright, vibrant shots
to grab attention in store. | created style
guides, made recipe suggestions and
directed on set.
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ST LUKE'S

TN LT

WEB DESIGN

| designed a website for St Luke's
Hospice in Harraw and Brent. The key
to creating this successful site was to
simplify the navigation and to keep
the look and feel bright and friendly.

ide support for patie ili
e ! Lior patient@damilies
a1_1d carers. Whether youy are 5 palieme
E'-:._nEll.-,- members. we will work
With s to fin e,
th ly to find out
Elp tomake

sure that you are supported v
individual needs, K L ‘,‘&UT

o

Find out more

About Us

St Luke's is a charity providing specialist

2nd of life and palliative care to peaple

p—
onate

Are you a healthcare
professional?

Patients Supported
1,824

Volunteer hours given

St Lukes

HOSEICE

Welcome to St Luke's Hospice
first virtual Light up a Life.
We will begin shortly,

Education

000 (5 ibeiattimes. hosspicnor
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H MEBASE
HOMEBASE FEELS, 4170, T0 BE HOME

Garden & Dutdeor ioma givting Furniture
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EMAIL DESIGN
HERITAGE

| worked on Homebase's email '_: ] ey
communications for several '
maonths, redesigning the templates

and prioritising click through H E R I TA G E

opportunities. DURABLE LUXURY SINCE 1931 \

THE FUTURE'S (At

ali

WATER HIGH INTERIOR
BASED DPACITY WOODD & METAL

HIGH INTERIOR
OPACITY WOOD & METAL




BIB BABY BOOKLET

LTI LTI T
BOOKLET DESIGN

| created this small baby booklet given to all
new parents in the Bradford area. | illustrated
all of the elements and gave the whole
booklet a scrap book look and feel.

Pasitive pregnancy hesl
First scan
Bought your first autfit =y O =
Heard your heartheat Sl )
Found aut gender i
Today | et you move ol
Taday 1 telt you kick e

Baby shower day =S




WILDLIFE
PHOTOGRAPHY

| am a keen wildlife photographer and

have had shots shown on BBC Springwatch,
Countryfile, National Geographic online and
in the RSPB winter photography showcase.




