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C B V I T

//////////////////////////////////

B R A N D I N G  &  
P A C K A G I N G

I created the branding and packaging 
for this premium CBD company. The 
packaging features foil blocking on the 
silver areas and a spot varnish on the 
coloured elements.



B E  T H E  C H A N G E 

//////////////////////////////////

B R A N D I N G

This branding project created the identity 
for an environmental charity. The 
charity had several divisions including a 
magazine, festival and community events.



BE THE CHANGE 

//////////////////////////////////

B R A N D I N G

The sub-brands were segmented with 
colour and additional logos. This approach 
allows for clarity within the brand, and 
flexibility when creating content.

LOGO
 
The primary logo for Be The Change is 
bold and dynamic. This version of the 
logo should be used in most instances 
where a logo is required. Variations 
of this logo are available for Festival, 
Events, and Magazine.

LOGO
 
To ensure maximum impact and 
brand presence the logo sholuldn’t be 
crowded. When adding the logo to 
design please bear in mind the safe 
area suggested here. 

COLOURS
To ensure consistency across all 
brand materials these colours should 
be primarily used on designs. They 
represent each of the areas the Be The 
Change covers, but all colours can be 
used where appropriate regardless of 
the asset being created. 

PANTONE 344C
C42 M0 Y38 K0 
R162 G210 B179

PANTONE 7437C
C21 M38 Y3 K0 
R207 G172 B206

PANTONE 291C
C44 M8 Y2 K0 
R152 G202 B235

PANTONE 120C
C2 M14 Y70 K0 
R253 G217 B99

FONTS

Communicating key messages is made 
easier with a strong type hierarchy. 
Following this simple hierarchy will 
allow cut through of messaging such 
as event names, dates and times,  
or contents in the magazine. HEADINGS

SUB-HEADINGS

Borem volorib usdaesti a porum sedi cum corions 
equaspiti doluptatet fuga. Natempe rnatemolore 
dolent poriati dolorest acepere molorio sapitamus.
Ur re aliqui officat asi diciet volorup taquissimus 
et es milit, earcillut min rem eaquiasperum eumqui 
aligenienis ernatquia pos et apidi incto inctiat 
et harum ut eum volendam qui oditiam cum, 
officil mi, tem et qui debit estrum que sit pore a 
dolupta sperferem. Namusam ne ex evelenia non 
conectem essimporia debit ab invenes equati cullut 
ut prorehendi am quo quam cum quis resequae 
postorp orepudamus, sa esto bea quassunt la qui 
suntum volesto debit etur? Qui ipsandi tionsequas 
ilit eatessum que prate et lam sumque non endam 
fugia ium dolupta tiores pa et plaborerem duntium 
faccullita nit qui alibuscid eos autem aliquos sequas 
ant volo doluptati solest

Gotham Bold Italic

Gotham Book Italic

Gotham Book

 EVENTS

 MAGAZINE

 FESTIVAL

LOGO
 
The primary logo flexes with these 
variants. They should be used where 
appropriate when dealing with the 
different parts of Be The Change. 

 EVENTS

 MAGAZINE

 FESTIVAL

MAGAZINE SPREADS

Example magazine spreads to follow.
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CONTENTS

Nam, omnis doluptae rercia doluptatem quati 

ut faccusant et quossim eniatio rporporepror 

sum quis a vent moluptatet rerrora tectia 

voluptatem invellamus etus volorum aut 

ad et magnit asperer umquatio. Et eumet 

licimincias et lamol.

Usda que optaes dolluptate dit, voluptatur 

expliquae. Buscitio occum re sequaepre 

volorum ilis quis ea venimus, vita acepedis. 

Umqui dollorpore similla tentiae. Dae volor sit 

aut re resereri quae voluptassit est, sum, ut 

volupiet voleniant quatum aut ut aut.

Et expligenis dit utas qui simus illest, et 

lamento blaccus amenet quis volupta adit 

eost, sintect orectis delitatiis prera dolo 

tendi sande qui omnis estiatius volupis aut 

alitas aut magnamenet as di core aut mod 

qui apident pra niamus magnieni dic te 

perrovidus ex enisquat.

Aquiae nonsece pudaeperore nimi, sum eatiis 

des mo et aut untiunt Itatur repe periaecatur? 

Ehendissi aut eos utatecae di cum at et ea 

iliquos dem dissum ipsum et laborec. Occus 

sit, untis que rae poria.

Fugita dolum quiandes qui voluptis 

aliameniatis utem quodit lit eaquid eaquas 

magnat dolo con consed magnimodio officim 

santisinis erfernam eaqui beaturo

sundit in ratempore ma idunt doluptas.
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Ut quam re vende opta volesequiat 

laborep udicte sae issimus modi-

aer sperum eosam, omnitiissi tet 

aut faccupt ibusandant laborectam 

exerferchic tet laccull atiorep udan-

tib ustemquissin et volles eates et 

volupta tesenem sus dolorisit inihili 

tatemporeped ellor aut est, opta-

tusdam qui invendit ad eost offic-

ture nest vit offictaspero voluptatur 

aut quas et que porum as magnimi 

liquae verendignis mosamus sam 

quaeruntiis rest, volorib ustiant 

aligent ipitam solore et alit fugias 

et accusdant iusamus etus il est 

quibus sa qui nemolo omnimposae 

quam arcia in nes sum voluptas do-

luptate as que inis eatur, aut diste-

mos alis cullamento qui delit officte 

assitis ius res quis et optas nonsero 

bea nos volorporum aut dolorro 

omnis nime quo officab oreperatur 

am fugia iderias aut volorrovitas 

miliquuntur? 

“Parum alitatur? 
Ro eaquiam sandae 
voluptatem alis 
inctecumque 
laborernatem re”

 omnis quis estibus eic tem et 

excepedis verrore, nis erum ressus, 

quid magnimaio quos rendit accum 

et harum et omnimusdae pellaboria 

quost, simaxim et am sinimet alia 

verat omnienda qui ut exerovit aci-

ur, sim aut odit aut molupta dene pa 

quiat di dolore et is exerit re volorep 

tatiam sum dus, que lique volore 

invellame omniae dollent etum et 

et quaest ex et aliquas perspient 

adigendit res eate culpari onsequi 

asperch itatur, cum rem que volore, 

estecea quaepro rrovit atur ma 

corendit eos dessunt ellaccum ut 

licidebis estis etur aut a voluptur 

arcil eosandam fugias dolestisciis 

maxime voloreped qui blaut opta 

diorpor maiorero et reius voluptiat 

perovid uciaspe reptatem in rest 

quaerfe ribus, sit laboritatur, odi 

utem. Ut architatia voluptatis deni-

hit restetur, officae con eos magnis 

dem assus, quatae re, ipsum abori 

si necti unt odisquat et vidunt assus 

volorectiati quate nihilla boresequis 

magniaEm alignatia volendus. Faci 

illorectorem faceatem eum sitiae 

voluptatem ad modicto rerrum 

faceaqu asimolora doluptate pella 

ab in corem quidis atistiuntius nihit 

arum aut plic temodignatur sam 

exerfer eptatur, quo quisqui utem-

poreria ne net elit, is et eum quist, 

tes coreicia velest autae videm re-

sent as mi, to cusa volupta tiorpore, 

volut aciis delitatem id quoditatur? 

Uciatur? Nos is aris ex eatianimolum 

niscias aut essimusam audigendis 

sum sus recaboremo omnimod ig-

enimporit voluptat magnimus debis

“rore, acepre volorio 
rerferumque venducius, 
sequi bea digendipsam, 
occum quo molupta 
ersperibus.”

nonesectur molorum ilignita ne 

sim diti opta que voloresecepe pla 

voluptatem voluptas volore non 

et quisquiatur solupta turecate 

labo. Aditet doluptas natures 

ea quos etur arum, con nobissi 

tioremp orporpos molorer uptatus 

animagnis autem eos nisquo in 

nonse erum, ut aut odion eniendaes 

deliqua ssequi officiis adi odiate 

aliquid mostis si dus dellace 

pudandis quam ipsam etur alia 

veligent aute occullu ptatemquaspe 

se poritat uribusciis res volut omnit 

qui debit, nus magnimi, apiendione 

abor molent odis esto tet quam, ium 

que pa venis exerchita audit harum 

nos il iur? Quia volupis maiore, 

nullaceperum facepedi optatibus 

quodit ut volum dolupta tiumque.

LIA VEL  
LUPTA DEL 
MOST LITA



M C G A R G L E S

//////////////////////////////////

B R A N D I N G  /  
P A C K A G I N G

I produced this rebrand concept for a pitch 
to McGargles, an Irish craft beer brand. 
Going up against the incumbent agency I 
decided a bold new direction was required 
to get our pitch noticed. 



E V O L V E

//////////////////////////////////

B R A N D I N G  /  
P A C K A G I N G

I created the brand and packaging for 
this range of orthodontic brackets. I also 
created the product illustrations.



S I L V E R  C R O S S
H E R I T A G E  
P R O D U C T S

//////////////////////////////////

B R A N D I N G  /  
P A C K A G I N G

I created this range of packaging while 
working in house at Silver Cross. I used 
archive images to produce a collage 
reflecting the heritage of the company to 
use as the background to the packaging.



W I L L I A M S
C O F F E E  B A R

//////////////////////////////////

B R A N D I N G

I created this rebrand for Morrisons’ in 
house coffee bar featured many elements 
including menu boards, table talkers, 
murals and loyalty cards. The use of a 
minimalistic logo and contemporary 
photography style revitalised the brand.

H OT  D R I N K S Regular Large

Tea £1.50 0 kcal

Hot Chocolate £1.95 170 kcal £2.30 227 kcal

Cream & Marshmallows 35p 182 kcal

Syrups; caramel, hazelnut, vanilla 30p 2 kcal

Babyccino 50p 1 14 kcal

A L L  O F  O U R  CO F F E E 
CO M E S  F RO M  FA I RT R A D E 

C E RT I F I E D  S U P P L I E R S

CO F F E E Regular Large

Cappuccino £1.95 91 kcal £2.30 122 kcal

Latte £1.95 101 kcal £2.30 135 kcal

Mocha £1.95 182 kcal £2.30 243 kcal

Americano £1.65 2 kcal £2.10 3 kcal

Flat White £1.95 105 kcal

Espresso £1.40 1 kcal

Double Espresso £1.75 2 kcal

Babyccino 50p 1 14 kcal



15 20 5

M O R R I S O N S 
N E W  T E R M  
S T U D E N T

//////////////////////////////////

R E T A I L

I created this retail campaign for 
Morrisons student event. The brief was to 
create a modern looking campaign with a 
lot of visual stand out.



S A F E W AY
E A S T E R

//////////////////////////////////

R E T A I L

This in-store activation for Safeway 
created a bright and fun feel in the 
run up to Easter. I created the origami 
style illustrations which decrotate the 
POS elements. 



D U F R Y
W H I S K Y  F E S T I V A L

//////////////////////////////////

R E T A I L

I created this retail campaign for duty 
free areas in UK airports.  The client was 
extremely happy with the outcome  
and said it was one of their most  
impactful promotions.



M O R R I S O N S
M O T H E R ’ S  D AY 

//////////////////////////////////

A R T  D I R E C T I O N

I art directed this Mother’s Day photo 
shoot for Morrisons. This included 
creating a style guide, prop selection 
and working on set. 



M O R R I S O N S 

//////////////////////////////////

A R T  D I R E C T I O N

This shoot for Morrisons Makes It was 
completed on location in store. This was 
a challenging shoot that was undertaken 
with limited lighting, authentic props, and 
while customers were shopping.



M O R R I S O N S
B R I G H T  I D E A S

//////////////////////////////////

A R T  D I R E C T I O N

This shoot for Morrisons Bright ideas 
recipe cards created bright, vibrant shots 
to grab attention in store. I created style 
guides, made recipe suggestions and 
directed on set.



S T  L U K E ’ S

//////////////////////////////////

W E B  D E S I G N

I designed a website for St Luke’s
Hospice in Harrow and Brent. The key
to creating this successful site was to
simplify the navigation and to keep
the look and feel bright and friendly.

Read More

Article Title

Xerciuntius esti del maionsed ma  
dolupta.blat aut magnis minctiur?

DonatePatient Referral 

Patients  |  Families & Carers  |  Professionals  |  Support Us  |  Events  |  Shops  |  Volunteer   |   Contact 

CARING FOR PEOPLE IN HARROW AND BRENT

Do you need help?
We provide support for patients families 
and carers. Whether you are a patient, 
family member or a carer, we will work 
with you and your family to find out 
what care you need, and help to make 
sure that you are supported with your 
individual needs. 

Find out more

About Us
St Luke’s is a charity providing specialist 
end of life and palliative care to people 
in Harrow and Brent, enabling them to 
achieve the best possible quality of life.

Read More

FUNDRAISE VOLUNTEER LEAVE A GIFT CORPORATE

Education

Our vision is a world where everyone with an 
incurable illness can access the care they need to 
live well, to know that their family and carers are 

supported, and to die with dignity in the place of their 
choice. All our services are provided free of charge. 

That is only possible because of the generous 
support we receive from the local community.

Read More

Sign up to our newsletter SubmitSubmitName Email Address

Terms  |  Privacy  |  Accessibility  |  Cookie Policy  |  Sitemap

©2020 St Lukes Hospice - All rights reserved - Registered Charity Number 298555

020 8382 8000            info@stlukes-hospice.org

Email Updates Donate Stories

Do you need help?

Do you want to help us?

Looking for shop info

Are you a healthcare  
professional?

Shop Search

Post Code Type of Shop GO

Start a fundraiser Volunteer to help Put us in your will Partner with us

Volunteer hours given

Patients Supported

1,824

115,000

£4,578,987

Cost of our care

Read More

Article Title

Xerciuntius esti del maionsed ma  
dolupta.blat aut magnis minctiur?

Latest News

Read More

Article Title

Xerciuntius esti del maionsed ma  
dolupta.blat aut magnis minctiur?



H O M E B A S E

//////////////////////////////////

E M A I L  D E S I G N

I worked on Homebase’s email 
communications for several 
months, redesigning the templates 
and prioritising click through 
opportunities. 



S I L V E R  C R O S S

//////////////////////////////////

P O S T E R S

This range of posters combines 
product and lifestyle photography in 
the modern “double exposure” style. 
I chose to combine the clean type, 
with a simple message place the 
focus on the images. 

S U R F  2
I N  S T O R E  N O W

P I O N E E R
I N  S T O R E  N O W

W A Y F A R E R
I N  S T O R E  N O W

R E F L E X
I N  S T O R E  N O W



B I B  B A B Y  B O O K L E T

//////////////////////////////////

B O O K L E T  D E S I G N

I created this small baby booklet given to all 
new parents in the Bradford area. I illustrated 
all of the elements and gave the whole 
booklet a scrap book look and feel. 


